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smartocto  realtime storypages cross channel



this story is best for at the 
top of the newsletter today!

smartocto notification!

actionable notifications

referral X delivers a lot 
of traffic for this story!

smartocto notification!

this story attracts audience 
on Facebook, but you haven’t 
posted it yet. 

smartocto notification!



there’s not enough premium 
content on your homepage… 
perhaps this story qualifies.

smartocto notification!

this story is doing great on 
social but performs poorly on 
your website.  
Run a AB-test on the headline.

smartocto notification!

ROI notifications



lot of engagement on this 
article, but conversions are 
below expectations. Optimise!

smartocto notification!

this is a missed opportunity. 
Based on the calculations,  
it should get more conversions. 
Put it on the homepage!  

smartocto notification!

conversion notifications



smartocto  conversions



The balance of user needs on 
your homepage is off.  
Make more contextual stories!

smartocto notification!

this news story is still attracting 
a large audience, consider 
writing a ‘give me perspective’ 
follow up on it.

smartocto notification!

Yesterday's Feel user needs 
stories had the biggest reach 
uplift with X. 
Keep it relevant today and 
create follow-ups from 
alternative user need angles.

smartocto notification!
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Oracle



Oracle

Which user-need type 
retains readers better 
this week compared 
with the previous week?

strategy question? This week, Fact-driven content shows the 
only improvement in reader retention, with a 
20% higher returning-visitor share 
compared to the previous week.  
Action-driven content experienced the most 
significant decline, with a 105% lower 
returning-visitor share.  
These results suggest that editors should 
focus on creating more Fact-driven content 
to improve overall reader retention.

smartocto Oracle answer!



Oracle

Which topics garnered 
the highest number of 
conversions in the last 
30 days and how does it 
relate to Google 
Discover and Trends?

strategy question? Over the last 30 days, premium content 
generated the highest number of 
conversions at 772, followed by Football-
related topics with 569 conversions.  
The elections as a general topic, Crime, and 
the Pop Festival rounded out the top five, 
with 344, 249, and 213 conversions 
respectively.  
Google Discover follows this logic largely, 
but points more to Showbiz.

smartocto Oracle answer!




