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Verity

BRINGS YOU CLOSER
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It is not an audience measurement tool, its a value
maximisation tool.

AUDIENCE

Verity provides the truth of performance through
combining;

° Audience and readership performance

° Content performance, inclusion, placements,
timing
Commercial outcomes, like subscription sales
Realtime & concurrent readership data
COMMERCIAL CONTENT

Audience demographics

With drill downs/ups from article, team, newsroom,
business

CONTENT LED GROWTH PROGRAM
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= W Verity
< Articles

=l The Daily
“ Telegraph

Watch now: Every

episode of The War is ‘ Q‘?‘ (7]
here =S

e oo FOR EVERY
JOURNALIST,
THEIR VERY OWN
DATA ASSISTANT.

CONTENT TYPE CONTAINS
NEWSSTORY || IMAGES ([ VIDEO

Tl IMAGE SLIDESHOW

8 INFOGRAPHIC

PROMOTIONS
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Readers New Subscribers

Gender & Age

FOR EVERY
JOURNALIST,
THEIR VERY OWN

b © DATA ASSISTANT.

to 54.

Learn more

Most common
demographic

17.15% of your readers match the profile of:
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Timeline

Mon, 13 Jun 2022, 12:18 PM

Version 3 published

Thu, 16 Jun 2022, 9:31 PM

FOR EVERY

i JOURNALIST,

e for Bl THEIR VERY OWN
DATA ASSISTANT.

Article ranked on homepage

Sun, 19 Jun 2022, 11:10 PM

Version 4 published

Mon, 20 Jun 2022, 5:00 AM

Understanding the
audience
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Audience breakdown
Gender & Age

Gender & Age
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Learn more
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16.95%of b

m ° Personalised Push notification

° Automated insights (email)
Newsroom Display Screens
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Highly relevant:

Verity Hello »
° Intuitive homepage:

Verity knows me. By name, role, team, newsroom.

@ Dashbourd 7 different designs.
o Performance overview Based on role and key metrics
actes Comparative metrics.

Personal ‘Others like me/us' data & Team reporting.

6545.51 2
Audience led:

Subscriptions Conversion

° Who is reading & subscribing.
Aothors : " New subscribers 235 By age, gender, affluence, postcode.

Engagement

Social . Live audience date.
) New Audience 201 Articles published 2 ) )
Concurrent user tracking across web, mobile and
app. (App for first time)

Prediction
Learn more
Trending content
Learn more
New Subscribers New subscribers 1~ Top performing articles TOp articles Speed to |n5|ght'
i ° Intuitive design.

A 1 New Vic Libs leader John Key entry points redesigned. Results and insights, not
Mum ‘covered in banda a TR pesutto aims to revi... . .
/ spreadsheets, with tooltips.

Readers Learn more

Articles published 56 ~ Company makes biggest profi : 7
: Pre built views:

Anihilated': Mass resigna Self, team, newsroom. Key dates

Data Studio reports




Newrs &mf/ Australia

«

Audience breakdown

Gender & Age

Most common demographic

Top postcodes

4200

FOR EVERY
JOURNALIST,

THEIR VERY OWN
DATA ASSISTANT.
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What else are they reading
Top 3 previously read articles

* Watch now: Every episode of
i TheWaris here

EENS

Revealed: How rookie hit men
botched Tarek Zahed hit

B ENS

; b, Private jets, family feuds and
g ’/J bitter lawsuits: The tragic
7 legacy of billionaire Ken ...

=) (][

FOR EVERY
JOURNALIST,
THEIR VERY OWN
DATA ASSISTANT.
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= \’Verity

Prediction

Fill out the questions below to obtain a
prediction on subscribers in the first 7 days.
Provide an article headline

Top Private schools in Queensland

B FOR EVERY
JOURNALIST,

Metro

RegionalLocal THEIR VERY OWN
National DATA ASSISTANT.

(:I' The Australian
Code Sports
What section 1 does this article belong to?

Higher education

Please select the publish date of the
article
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= W Verity

Prediction factors

Subscriber probability

Word strength

Queensland
Top
schools

Private

Brand

The
Australian

Date

Friday

FOR EVERY
JOURNALIST,
THEIR VERY OWN
DATA ASSISTANT.
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Simple, Balanced Scorecard:

After a period of looking (and being led by) purley
volume based measurement, Verity migrated to a
balanced scorecard. C-Score.

Conversion: Subscriptions sales
3 Quality of content and reach in driving
subscription sign ups

Engagement: SPV
3 Readership among subscribers
Contributing to ongoing
engagement/retention

New Audience: APV+Shopfront
<& Driving new audience to site, to either read
available content, or shopfront
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Subscribers,
over

subscriptions
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Stage

Objective

Metric

Summary

Infancy

Introduce the consumer to
the network. (Big5)

Depart the 30 day window
with a health score of (x)

Onboarding

e Time triggered
onboarding comms
(primarily eDM)

e Limited additional stim
actions

30 DAYS

General Practice

Develop and maintain Healthy Habits*
Maintain health scores through payment cycles 2 &3

Health score to remain above (0.6))

Engagement

e Segmented messaging to drive habitual engagement.
e Identified through C.LE. produced audience targeting.

e Moderate/high volumes, executed through low cost
channels.
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Specialist treatment

Reverse a declining health
score

Health score reaches
amber (0.5)~

Targeted Engagement

e Personalised
engagement measures.

e Content, plus.

e Moderate volumes,
limited cost.

Acute Care

Proactive intervention to
avoid likely cancelation

Health score reaches ‘red’
(0.4)~

Personalised Actions

® SHAP driven insights to
personalised action.

e Engagement + Offer

e Low volumes, moderate
cost.

ER!

Reactive |ast option
retention measures

Inbound call/cancels
volume

Saves offers

e Refreshed approach
Data visibility for agents
Offer/price centric

High cost
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