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PROBLEMS TO SOLVE Publishers need data-
driven audience and 
revenue solutions

Consumers have deep interest in local news and 
information including things to do and stories about 
and offers from local businesses, AND they expect 
personalization to deliver relevant experiences, BUT 
consumers also want to engage in the process AND 
have their privacy respected.

u Consumers:  “Save me time, keep me 
informed, hear what’s important to me, and 
protect my privacy ”

u Publisher 1: “Our big gap -- how can we track 
each user relationship to all content & 
products and drive digital subscriptions at the 
same time?”

u Publisher 2: “How can we compete with big 
tech to deliver personalized user experiences 
and still deliver local news with limited 
resources?”

u Publisher 3:  “Privacy laws – we respect the 
privacy of our readers but these new privacy 
laws are demanding so much, how can we 
possibly comply with them.”



Solutions:
A technology platform that 
empowers publishers and their tech 
vendors with actionable data science

u 01
Audience/Revenue 
Growth
AI-driven personalized user 
experiences that deepen 
engagement and drives visitor 
frequency

Automated and personalized e-
newsletters at scale feed the 
consumer 
subscription/membership funnel

u 02
First-Party Data 
Network
Create a hyper-local digital 
ecosystem of communities within 
any region

Connect the digital ecosystem 
and/or regional content to a 
national network of publishers 
and advertisers to share revenue 
and audiences

u 03
Privacy Compliance
Complete privacy law compliance  
with the same system that 
personalizes content, ads and 
eCommerce products

Privacy compliance that can be 
customized to publisher desires 
to enhance user relationships



About 
A joint venture start-up between Crivella Technologies and Trib Total Media

MeSearch, founded as a joint venture between Trib Total Media and Crivella Technologies, uses
artificial intelligence, patented search technology, and advances in library sciences to learn 
about, analyze, and identify content, ads ,and products that readers will find interesting and 
serves it to them.

The technology was built upon the foundation of patented search and object-oriented data 
structures developed by Crivella Technologies that have been used to pioneer advances in the 
defense and manufacturing segments as well as for managing data in complex mass tort litigation.  
In the litigation arena, the management of enormous corpus of e-mails allowed Crivella to map the 
written language patterns of  2,500 human emotions. Decades of language corpus analysis in 
many fields created a rich base of topical tags and revealed language patterns that are constantly 
expanded upon and added to established library science principles.

MeSearch has brought this core technology to the publishing industry and expanded upon it to 
create an amazing platform upon which a fair and equitable digital ecosystem is being established.  
This platform empowers publishers of all sizes, as well businesses, communities, and other 
organizations, to share content and advertising revenue while understanding and taking 
advantage of their first-party data.



Our Value Proposition

We empower publishers, 
businesses, communities and 
individuals to create the most 
efficient and fair digital 
ecosystems
The MeSearch platform allows publishers to 
draw in content from many different 
sources, users to generate content and be 
paid for it and readers to see exactly what 
they were looking for, even if they didn’t 
know what they were looking for. It matches 
the user with the best content, ads, and 
products. It’s constantly searching, 
constantly learning, and the humans provide 
input and feedback.

The real value will be created as these digital 
ecosystems begin to multiply and, together, 
create a large network of content, ads and 
products.



The Neighborhood News Network 
product allows publishers or 
communities to operate 
automated or partially automated 
hyper-local news sites.

The platform serves news, 
advertisements, events and user-
generated content related to that 
community and personalized to 
the user.

Trib Total Media is the beta 
publisher using this product in 
Pittsburgh, Pennsylvania to 
operate 34 hyper-local sites across 
the region



Complete 
Personalization 
is Available
The “Me” in MeSearch
stands for the Company’s 
focus on the smallest of all 
communities within which 
to deliver relevant content.  
The most relevant content 
can be curated from the 
perspective of the 
individual.



Content 
Widgets

The right rail widget
content is personalized 
based on the reader's 
habits and interests.

The bottom of article content widget 
is contextually targeted based on the 
subject matter of the article currently 
being read.

Publishers do not need to use the platform to run a website or a 
network.  The system can be easily deployed as discrete products on 
an existing website using a variety of content widgets.

The widgets, powered by MeSearch, delivered additional content 
recommendations based on the reader's habits or are contextually 
targeted.



Q4 ‘20 and Q1 ‘21 engagement metrics  for the 
beta used of the widgets on TribLIVE.com show 
significant increases in session duration and 
pages per session when users engage with the 
content widgets.

Session duration increased 211% when users 
engaged with the right rail widget and when 
engaging with the bottom widget, session 
duration increased 120%.

Average pages per session grew 99% when 
engaging with the right rail widget and 41% 
when engaging with the bottom widget.

Content Widgets 
Drive Engagement



The search applicance, powered by MeSearch AI, 
delivers fast, accurate, in depth search results

Search 
Appliance



MeSearch provides predictive 
analytics with visualization, to guide 
your consumer engagement strategy

Data analytics offers propensity models 
for two specific strategic goals:
- E-newsletter signups
- Paid digital subscriptions

Propensity models will include 
identifying unique customer segments 
based on demographics and behavior 
(engagement, consumption patterns)

Third party data sources will also be 
considered to deepen the propensity 
model insights
- Example: TribLive ingests its 

OneCount (and SecondStreet?) data 
into MeSearch











This Product was used for BetMGM as part 
of multi-publisher advertising buy with 
Local Media Consortium.  It draws on data 
from BetMGM gaming lines database 
through an API and creates a dynamic 
insert into sports stories.   Also has a 
Content Widget Component bringing in 
Sponsored content from BetMGM’s blog.

Revenue 
Generation /
Data Integration 
Example



This product averaged a 35% 
click through rate thorough 
out its four-month contract 
period! 

Revenue 
Generation /
Data Integration 
Example



Personalization & Privacy:
Eliminating the Tradeoff 

Personalization
User interactions are automatically 
analyzed

Patented techniques are applied to predict 
the best match for:

Ads
Content

Products
Actions

Privacy
Perfect source of reliable and complete 
privacy law compliance data and methods.

Users are in complete control of their 
consumer data and they can exercise all 
required legal options for:

Viewing

Deleting
Exporting



The MeSearch platform allows 
for the eventual establishment 
of a network of websites, 
content, ads, products and first 
party consumer data.

As these digital ecosystems 
begin to multiply and, together, 
create a network of content, 
ads, and products, value is 
made clear.



Thank you!
Questions?

Joe Lawrence, MeSearch CEO

Phone: 1-412-401-0987

Email: jlawrence@triblive.com

Art Crivella, MeSearch CTO

Phone: 1-412-551-6163

Email: arthurcrivella@gmail.com
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