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Product Manager Create Editorial Tool



Serving a diverse set of Brands



Brand Profile is Important  

Adapt Agency Article to Brand 
“flavour” and style

Consistency to meet readers 
expectations, driving loyalty

Adapt agency/3rd party content to 
the Brand “flavour”/quality



Upfeeds Proposition is Interesting



Current Joint Research Project

Using real historical data, develop an initial Product Offering that provides 
Journalists  with a light touch set of guidance and recommendations.

This used Machine Learning with training data going back 2 years.

In addition to good practice (readability etc), we would like to test if guidance 
for a “signature” style can be developed. This allows each Brand to  offer a 
consistent experience to raise engagement.



AI in high-frequency trading

?



AI-augmenting 
editorial processes.

● Improve productivity and quality.

● Understand why some articles are read longer.

● Consistency & management processes. 





 Actionable feedback  



Text is repeated

Upfeed Writing Assistant



3 yrs of 
VG articles

Viewing time & scroll depth.



Who  
Why

?



What can we do for you?



Thank you for your time!
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